
Tamara Kvas
Rare Diseases Croatia
tamara.hsrb@gmail.com

HOW TO EFFECTIVELY 
APPROACH MEDIA TO BOOST 

YOUR RARE DISEASE DAY 
CAMPAIGN





VISION AND MISION 

What do We want to achieve?
Who do We want to reach?
What do We really measure?

GENERAL PUBLIC TO KNOW ABOUT RARE 
DISEASES OR TO UNDERSTAND RARE DISEASES

NEW MEMBERS FOR THE ASSOCIATION

NUMBER OF MEDIA STORIES



• National level is not enough when general public can’t identify with the 
story 

• With few media you get few feedback 

• It is important to understand media 

VISION AND MISION



PLAN





MEDIA LISTS

PREPARING MEDIA LISTS 



MEDIA LISTS



MEDIA LISTS



• INTEREST GROUPS IN REGIONS 

• patients and family members
• doctors
• local politicians 

MORE EXCEL



• First you contact members and doctors
• You contact politicians

• In the end you contact media and offer them CONTENT

GOOD COMMUNICATION  



• About association, how many members and how it helps to members
• Good projects of the association 
• Offer them patient story and word of the doctor 

• CONTACT PERSON

• Be short, clear and concrete, BE LITERATE

GOOD EMAIL FOR MEDIA 









http://www.rijetke-bolesti.hr/mediji-o-kampanji/






